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Stufftainability?!??
Use next 5 minutes to take the quiz.
*E = 120 lbs of natural resources extracted from Earth.

Sustainability in
What?
▪

http://www.sightline.org/research_item/stuff_quiz/
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Sustainability…..
A. Sustainability is the ability to meet the needs of the present without compromising the ability of
future generations to meet their own needs.
B. Sustainability is the capacity to improve the quality of human life while living within the
carrying capacity of the Earth’s supporting ecosystems.
C. Sustainability is about stabilizing the currently disruptive relationship between earth’s two
most complex systems—human culture and the living world.

Whose ideas count?
●
●

Seven Billion Dreams. One Planet. Consume
with Care - UN Environment
https://www.youtube.com/watch?v=JyL58vlb
vgw

The thing to be prevented is destructive private land-use of
any and all kinds. The thing to be encouraged is the use of
private land in such a way as to combine the public and the
private interest to the greatest possible degree. If we are going
to spend large sums of public money anyhow, why not use it to
subsidize desirable combinations in land use, instead of to
cure, by purchase, prohibition, or repair, the headache arising
from bad ones? (p. 200)
----

Aldo Leopold
Conservationist
Forester
Ethics revolutionary
“There are two things that interest me: the relation of people
to each other, and the relation of people to land”
https://www.humansandnature.org/aldo-leopold-reconciling-ecology-and-economics

What we need is a positive inducement or reward for the
landowner who respects both [the private and public]
interests in his actual land-practice . . . What should this
reward or inducement be? What is a practical vehicle for it?
These are the two basic questions in American conservation.
An answer seems to require the collaboration of economists,
jurists, regional planners, ecologists and esthetes. I here plead
for a joint search for an answer.”[16]

NEW! Land Ethic
Does it transcend or offend?
”As far as I know the thing that is lacking in my papers arises from
my realization that nothing can be done about them without
creating a new kind of people. Rules and recipes are useless for
those who can’t understand what’s behind them.”
#whoarethesedeplorables?
https://www.youtube.com/watch?v=80C9XENIvyk

Walk away quietly in any direction and taste the freedom of the
mountaineer. Camp out among the grasses and gentians of glacial
meadows, in craggy garden nooks full of nature's darlings. Climb the
mountains and get their good tidings, Nature's peace will flow into you as
sunshine flows into trees. The winds will blow their own freshness into
you and the storms their energy, while cares will drop off like autumn
leaves. As age comes on, one source of enjoyment after another is closed,
but nature's sources never fail.

John Muir
Pioneer environmentalist
National park system

Our National Parks , (1901), page 56.
Come to the woods, for here is rest. There is no repose like that of the
green deep woods. Here grow the wallflower and the violet. The squirrel
will come and sit upon your knee, the logcock will wake you in the
morning. Sleep in forgetfulness of all ill. Of all the upness accessible to
mortals, there is no upness comparable to the mountains.
- John of the Mountains: The Unpublished Journals of John Muir, (1938),
page 235.

“Displacement activist”

The Sierra Club, which Muir founded, and the
Audubon Society are struggling to connect with
California's diverse population, particularly
Latinos, who polls show are among the most
devoted environmentalists in the state. A strong
and diverse membership in California, where
Latinos are expected to become a majority by
2050, is important to influencing political
decisions and raising funds to support missions
of conservation and environmental education.
-www.latimes.com/local/california/la-me-rethinking-muir-20141113-story.html

●
●

Population growth
● urban sprawl
● climate change
Changing demographics

-https://blogs.scientificamerican.com/primate-diaries/how-john-muir-s-brandof-conservation-led-to-the-decline-of-yosemite/

Triple Bottom Line
Triple Bottom Line A.
●
●
●

Profit
Planet
People

Triple Bottom Line B.
●
●
●

Equity
Economy
Environment

CSR - Corporate Social Responsibility
(B Corp) - Benefit Corporation

“Concept which seeks to broaden the focus on
the financial bottom line by businesses to
include social and environmental
responsibilities.”

Green Washing

Animation: Sustainability Communications & Green
Marketing
https://www.youtube.com/watch?v=1QUKuA4Obcw

“Disinformation disseminated by
an organization so as to present
an environmentally responsible
public image.”

Green Washing
http://www.greenwashingindex.com/aboutgreenwashing/
5 Ways Ad Mislead
1.
2.
3.
4.
5.

Words
Visuals/Graphics
Claim that is Unprovable
Exaggerates Product “Greenness”
Hides Information

1 The need for sex

Ads and you

2. The need for affiliation
3~ The need to nurture
4. The need for guidance
5. The need to aggress

1.
2.
3.
4.
5.

Emotional ideas
Highlight flaws
Reposition your competition
Promote exclusivity
Introduce fear and doubt

6. The need to achieve
7. The need to dominate
8. The need for prominence
9. The need for attention
10. The need for autonomy
11. The need to escape
12. The need to feel safe
13. The need for aesthetic sensations
14. The need to satisfy curiosity
15. Physiological needs: food, drink, sleep, etc.

Discuss in group how you combat urge to be a
“consumer”, related to your ad.
How do we change our behavior to depending on
social pressure?

https://recyclenation.com/2016/05/savers-rethinking-the-impact-of-clothing/

Communication - new goals, new language
Nike Women’s Ad -SNL
https://www.youtube.com/watch?v=sU55auqDD28

Arts, voice and sustainability
Dear Future Generations: Sorry - Price EA
https://www.youtube.com/watch?v=eRLJscAlk1M

