SJCE Overview / Project

San José Clean Energy is the city of San José’s new electricity
provider, one of 8 in the Bay Area, and one of 19 in California.
It is currently the largest single-jurisdiction CCA (Community
Choice Aggregation) in the state. In February 2019, it began
serving residents and businesses, providing cleaner and
cheaper energy. Its 1% discount adds up to $2 million in
community-wide savings each year.
Objectives
• To support the Community Energy Department’s Account
Management and Marketing team in a variety of roles and
responsibilities.
• To inform San José residents and the public about San José
Clean Energy so that they have enough information to
make informed decisions and actions.
Ongoing & past projects:
• Working with certification programs: Green-e, The Climate Registry
• Power agreement comparisons and tracking
• Writing content for social media platforms (Twitter, Facebook, Instagram)
• Analyzing opt up and opt out data and creating visuals
• Event scheduling and tracking
• Assisting with outreach preparation and events (tabling, bill clinics, library story times)
• Outreach to non-English speakers and seniors
• Customer service to residential customers
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Current number of customers: 308,797
Participation rate: 98.7%
GreenSource: 45% renewable, TotalGreen: 100% renewable
TotalGreen customers: 854
Procuring 1,840 GWh of renewable energy annually
Avoiding 2.5 million tons of carbon dioxide equivalent GHGs
Outreach events: 100+, reaching over 4,000 people
Outreach in English, Chinese, Spanish, & Vietnamese
Focus groups: 3 (English, Spanish, & Vietnamese)
Online impressions: 1,000,000+

Lessons Learned / Fellow Experience
1. Making information easily accessible. Coming from a non-energy related background, I know it’s especially
important to make information about SJCE easier to understand and lower the barriers to access. This
comes in communicating in a variety of forms (news, social media, mail, videos, graphics, etc.) and involves
being strategic about the target audience.
2. #1 opt out reason: dislike automatic enrollment. Kind of like a kid to their parents, people strongly dislike
being told what to do—even though it is the state law that governs CCAs to require auto-enrollment (and
people didn’t find an issue with being defaulted to PG&E before SJCE). People simply dislike change.
3. Small action, big impact. Behavior is hard to change. SJCE and CCAs make it so that people don’t have to do
much of anything and simply by getting their electricity from a CCA, they are making a huge impact.
4. Collective significance. 1% off the energy generation portion is hardly something to brag about. However, it
is strength in numbers and how can you say no to doing nothing, saving money, and helping the planet?
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